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Marketing Manager, Golf Digest

Key Job Duties

Crafted sales materials 
to land advertisers

Wrote sponsored content 
for advertisers

Handled event 
sponsorships, 
merchandising, etc.

The Research Piece

In-depth magazine reader 
surveys conducted by 
MRI-Simmons, a leading 
provider of American 
consumer insights

Survey sent via mail
● Time spent with issue
● % of issue read
● Popular content
● Readers per copy, etc.

My Research Role

Made sense of vast 
amounts of quantitative 
data from annual MRI 
surveys; pulled the data 
needed to write sales 
materials that persuaded 
companies to advertise



What would you communicate to golf shoe advertisers?



What would you communicate to golf shoe advertisers?

“About half of our magazine 
subscribers are interested in reading 
about golf shoes.”

or…

“Magazine readers want to know about 
golf shoes! In fact, they are more 
interested in golf shoes than in any 
other golf apparel or golf accessory 
item!”



Director of Marketing, Newborn Channel

Key Job Duties The Research Piece My Research Role

Directed team in the 
creation of sales decks, 
mockups, and collateral, 
to land advertisers

Wrote sponsored content 
for advertisers

Directed the efforts of 
research company that 
measured advertising 
effectiveness

Advertising recall surveys 
conducted by Roper 
Starch, to determine how 
Newborn Channel 
viewers were impacted 
by advertiser messages
● % who recall seeing ad
● Likelihood of buying 

advertised product
● Verbatims (“What do you 

recall about the ad?”)

Directed research 
company’s efforts at 
in-hospital survey data 
collection

Communicated 
quantitative and 
qualitative survey results 
to advertisers, to 
demonstrate ad 
effectiveness and ROI



Marketing Director, Working Mother Media

Key Job Duties

Directed team in creation 
of sales materials, 
proposals to secure 
advertiser revenue

Wrote sponsored content 
for advertisers

Collaborated with PR 
firms and ad agencies on 
custom projects…

The Research Piece

1. Working Mother 
“Smart Moms Panel” 
online surveys of 
engaged magazine 
readers

2. MRI reader surveys
● Time spent with issue
● % of issue read
● Popular content
● Readers per copy, etc.

My Research Role

1. Worked with clients 
and PR firms/ 
agencies, to craft 
Smart Moms Panel 
surveys that could 
generate findings to 
use in PR and 
sponsored content

2. Pulled MRI data for 
sales materials



Examples
Smart Moms Panel Survey Projects





Director of Communications, JFRC (nonprofit)

Key Job Duties The Research Piece My Research Role

Wrote content for website, 
newsletters, brochures, 
fundraising direct mail, etc.

Generated social media 
content across multiple 
platforms to engage various 
audience segments and drive 
measurable action

Handled PR/media relations, 
and wrote press releases that 
positioned organization as a 
leader and convener of the 
community

1. Online surveys to 
determine issues 
important to donors, 
and communication 
and newsletter 
preferences (coms 
audits)

2. Digital data analytics

1. Wrote/administered 
surveys using 
SurveyMonkey; findings 
shaped newsletter 
content, coms 
frequency, etc.

2. Used Google Analytics 
to measure website 
performance, and 
social and email 
analytics (built into 
social/email platforms)



Head of Marketing, Walking with Purpose
● Drove the planning, budgeting, and execution of strategic marketing and 

communications initiatives for fast-growing ecommerce and events company.
● Wrote and edited content for website, social media, blog, email, advertising, 

and other channels.
● Planned and activated high-performing paid media campaigns and analyzed 

performance using Meta Ads Manager, Google Ads, Facebook Business 
Manager, Hootsuite, and Google Universal Analytics.

● Responsible for strategy and management of Amazon and Shopify ecommerce 
platforms, utilizing creative marketing promotions to optimize sales.

● Directed the work of six-member marketing team including marketing 
managers, coordinators, designers and contract content contributors.

● Ensured that all business areas stayed on brand and projected the company’s 
unique identity and voice.

● Product and customer research!



Head of Marketing, Walking with Purpose

The Research Piece

1. Annual online reader survey     
to 25K customers to gauge 
product effectiveness 
(SurveyMonkey)

2. New product development 
studies 
○ individual (phone) interviews
○ focus group (Zoom) interviews

3. Digital data analytics

My Research Role

1. Directed all facets of survey design, RQ 
development, execution, and reporting

2. Wrote semi-structured interview guides; 
conducted interviews and reported on 
findings
○ Participants selected from Salesforce

3. Used multiple analytics platforms to measure 
effectiveness and ROI of all digital tactics 
including website, digital ads, social media, 
email marketing (list on previous slide)



In closing
● Many marketing communications jobs use communication 

research methods.

● Unlike you, I never took college courses in research to guide 
me, so I had to learn on the fly.

● Coms research is an integral part of marketing and 
business. Having research knowledge makes you a valuable 
resource!



Thank You.
Questions?

Email
 jgilbart@oswego.edu

Website
jengilbart.com

LinkedIn
linkedin.com/in/jengilbart


